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Do you want your company’s logo on the front page of this newsletter each month for
three months at a time? This is a great opportunity to share what your company does
and how you can help our Property Managers. Click here to view our advertisement
contract. If you have any questions, please reach out to Mackenzie at ML@bomampls.org.

WORDS OF WISDOM
Compiled by: Kristin Longhenry, Wildamere Capital
Management
In an effort to congratulate and welcome new BYP and
college graduates, the BOMA Communications Committee
collected words of wisdom from our members! Even if you
aren't new to the industry - you may still find these reminders
useful.
Cindy MacDonald, VP of Properties - KrausAnderson Realty Company:
Follow the Golden Rule, be kind! This touches
who and what we are on every level. Think of
those that matter most to you and I bet they
are all kind people. It’s how we all want to be
treated, so treat others the same.
Find someone to mentor. It’s a priceless gift
for both!
Be kind. Mentor someone. Compliment often. Always look
for the silver lining. Never pass up a hug. Have fun!
Ted Campbell, Associate Director of
Management - Ryan Companies US, Inc.:
1) Say yes! Volunteer to give that speech,
do that resource project, talk to that unruly
tenant, abstract those leases, do that charity
event, etc. Continue to challenge yourself and
develop a new skill set at every opportunity.
2) Ask questions. Never be afraid to stop a conversation
and ask why/how/what/really? Ask the engineers about
air flow and fan speed. Ask the electrician why the red wire
is red. Ask the attorney to restate something in English. 3)
Get involved in the industry. Your career will be much more
rewarding if you stay engaged in the broader market and
develop relationships with your peers. (Shameless BOMA
plug, but it’s true!)
Deb Kolar, General Manager - Accesso
Services, LLC:
Stretch out of your comfort zone and meet
new people. It’s important to know others
throughout the industry to ask advice and
best practice.

Jami Klausen, General Manager - Ryan
Companies US, Inc.:
Never turn down an opportunity to learn
something new. You never know when you’ll
be in a position to use the knowledge.
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Lee Davis, Director of Corporate Real Estate Target Corporation:
Keep things in perspective. As you start your
career, it’s not as apparent how important
work life balance is. I once read that your
career goals are like rubber balls and your
family, health, and friends are like crystal
balls. If you drop the career balls, they will
bounce back. On the other hand, if you drop the crystal balls
they will be forever damaged. Remember your family is for
life and careers do change.
Kristin Longhenry, General Manager Wildamere Capital Management:
Be open minded and willing to learn. Every
management company, management office,
building, tenant, person is different - so be
flexible.
Take time to understand your fails and
mistakes. You will learn more from these
than from your successes.
Most of all - Have Fun! You spend too much time at work to
not enjoy it!
Renee Pinkney, Associate Real Estate
Manager - Ryan Companies US, Inc.:
Join BOMA, attend meetings, and network,
network, network. Yes, even if you’re an
introvert. The industry professionals in
Minneapolis want you to succeed. You never
know who you may work with in the future,
who has had a similar challenge that could
provide insight, or who may become a life-long friend. You
really have nothing to lose and a whole lot of relationships
to gain. “Networking is not about collecting contacts.
Networking is about planting relationships.” - Misha.
Tara Steinkraus, Senior Property Manager Duke Realty:
Get a mentor and continue with the
relationship. If you don’t connect with your
first mentor, try someone else (while being
respectful of everyone’s time).
Don’t go to your boss with an issue and no
resolution. Present them with the issues,
options for resolution, and your recommendation for the
resolution. They may not always agree with your suggestion,
but they will be impressed with your initiative and free
thinking.
Beth Molitor, Property Manager - Hines:
Be authentically you. Build a strong, diverse
network.

TRENDS IN RETAIL
Written by: Tom Klaers, Clean Response
With a quick Google search, anyone can find lists of retail
companies that are closing the most stores and the retail
companies opening the most stores. Here are some
highlights from the list of 40 retailers closing the most
stores in 2019:
• #40 Nordstrom’s - closing 4 stores
• #34 Walmart - closing 17 stores
• #27 Bed Bath and Beyond - closing up to 40 stores
• #21 Lowe’s - closing 51 stores
• #17 Sears - closing 72 stores
• #15 Pier 1 Imports - closing up to 145 stores
• #10 GAP - closing 230 stores
• #5 Family Dollar (which was bought by Dollar Tree in
2015) will close 390 Family Dollar stores and convert
another 200 to Dollar Tree stores
The top four companies that are going out of business and
closing their stores are as follows:
• #4 Charlotte Russe - closing 512 stores
• #3 Dressbarn - closing 650 stores
• #2 Gymboree - closing 800 stores
• #1 Payless ShoeSource
What can we conclude from this list? These stores are
primarily located in regional or strip malls. Soft good retailers
are taking the biggest hits, and malls need to find tenants to
fill vacant space.
BOMA members with retail properties will benefit by knowing
who the malls are turning to in order to lease vacant space.
Today’s consumers seem to favor either the highest price
and most convenient products and services or the lowest
price and less convenient product and services.
Examples of high price and most convenient products
include:
• Best in class high end shops with top notch service and
convenience like Bonobos or Lululemon
• Restaurants offering unique venues, flavorful specialty
food and drinks, outdoor options, and great service
• Experience offerings like I Fly and escape rooms

their vacant retail space; and you can imagine a Costco in
a downtown or suburban office building, leasing up a lot of
space.
Some factors on e-tail or electronic retail:
• Amazon plays on both ends of the spectrum of high
price and high convenience and low price and low
convenience
• Amazon retail sales are just under 1% of all U.S. retail
sales
• While more and more retailers are getting into online
sales to compete with Amazon, online sales are still less
than 10% of all U.S. retail sales

HAS YOUR BUSINESS MADE AN ENERGY
DIFFERENCE?
Written by: Janet Lancowski, Xcel Energy
Xcel Energy business customers are invited to submit a
nomination for the Recognition of Excellence award for
making an impact by reducing energy use and carbon
emissions. For more information about the award, click here.
To be eligible, your business must have electric service from
Xcel Energy and must have participated in Xcel Energy
programs and carbon-reducing initiatives between January
1, 2018 and June 1, 2019.
Submit your nomination before September 9, 2019. We
will celebrate award winners at our Energy Solutions Expo
(formerly Energy Efficiency Expo) on Tuesday, November 5,
2019.
Nominations received will be evaluated by a panel that
will select up to six organizations, which will be notified by
September 30, 2019.

Industry Insights Sponsors...

Examples of low price and less convenient products include:
• Discount apparel and fast fashion such as TJ Maxx or
H&M
• Dollar Tree and other dollar stores
• Ulta Beauty
• Costco
Another growing trend is “medtail” or medical services in
retail venues. Clinics of all types are finding their way into
retail space. Convenience is a factor, as well as added foot
traffic to support other retail outlets in the area.
These types of businesses can help BOMA members fill
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HEMP VS. MARIJUANA & HOW IT AFFECTS
COMMERCIAL REAL ESTATE
Hemp and marijuana are simply broad classifications of
cannabis that were adopted into our culture of language. To
clarify the difference between hemp and marijuana, below
are summaries of what each of these terms actually mean
and how they relate to cannabis.
HEMP
Hemp is a term used to classify varieties of cannabis that
contain 0.3% or less THC content (by dry weight). THC is the
chemical responsible for getting the user “high.” While the
legal definition described above had not been legitimized
until the 2018 Farm Bill passed, hemp has generally been
used to describe non-intoxicating cannabis that is harvested
for the industrial use of its derived products.
Hemp is known to have many different uses ranging from
clothing and rope to shampoo and lotion. The Food and
Drug Administration (FDA) regulate ingestible and topical
hemp products, including CBD. CBD, short for cannabidiol,
is one of the two compounds in cannabis that affect the
human nervous and endocannabinoid systems. The other
is tetrahydrocannabinol, or THC, which produces the drug’s
“high” effect.

MARIJUANA
Marijuana is a term used to classify varieties of cannabis that
contain more than 0.3% THC (by dry weight) and can induce
psychotropic or euphoric effects on the user to get the user
“high.” Cannabis played an important role in US history and
was an important product in the New World as the American
colonies were being established. It was so important that in
1619, Virginia passed a law requiring cannabis to be grown
on every farm in the colony. It was mainly used for rope,
clothing, and paper but as new products were imported or
developed to replace cannabis, production declined. By
the late 1800s, hemp cannabis had sharply declined and
marijuana cannabis started to become an increasingly
popular ingredient in medicines.
By 1927, 11 states had passed anti-marijuana laws and by
the late 1930s, anti-marijuana propaganda and the fear of
“Reefer Madness” was in full swing. After the passing of the
Marijuana Tax Act of 1937, which imposed heavy, unrealistic
taxes on the possession, sale, and transportation of the plant,
the federal government had effectively banned marijuana,
paving the way for the next 80 years of cannabis prohibition.
Based on the context used to describe hemp and marijuana,
the defining characteristic between the two is based on a
single factor - the amount of THC in the plant - or rather,
whether it will get the user “high.”
So what does this mean for the world of commercial
real estate?
THE 2018 FARM BILL
Because hemp and marijuana are both classified as
cannabis, they had been listed as controlled substances
on the federal list of Schedule 1 Drugs. In 2018, hemp
was removed from the Controlled Substances Act
making growth of crops and production of products
legal on a federal level. States will have to oversee
regulation of hemp production and potential producers
will need to be licensed by the State of Minnesota. This
means that tenants may be looking to use building
space to grow hemp or produce hemp products.
MEDICAL MARIJUANA
Although Minnesota legislature passed a law making
use of medical marijuana legal in 2014, marijuana is
still legal under federal law. This means that the federal
government could at any time start enforcing the law
and shut your tenant down. It also means that lenders
can call the loan, usually couched in something called
a due-on-sale clause, if they discover any violation
of federal law occurring on the property. This risks
foreclosure.
THINGS TO CONSIDER FOR YOUR BUILDING
Whether an existing tenant or potential tenant
approaches you about growing and/or producing
medical marijuana or hemp in your building, here are
some things to consider:
• License: Ensure they’re properly licensed through
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Humidity: the plants will require an irrigation system
with drips or sprayers for each individual plant. Like any
greenhouse, the humidity levels will be high resulting in
a need to control the dew point for not only the health of
the plants but also prevent condensation from occurring
on the walls and ceilings which in turn can infringe on
the integrity of the building over time.
Temperature: any grow room could have hundreds, if
not thousands of grow lamps depending on the size
of their operation. Grow lamps are available in LED but
combined with the number of lamps required along with
the humidity from the plants, the cooling requirements
will far exceed anything you would expect from a
traditional building. The cooling and dehumidification
portion of the HVAC system will need to be designed
to run year-round and accommodate a wide range of
outside air temperatures. Even in sub-zero temperatures
the cooling system will still be trying to keep up. The
plants are typically on a lamp cycle and the lamps will
shut down for periods of time each day which can help
with the loads it will create on the equipment.
Exhaust and Fresh Air: the building will need to be
properly ventilated and exhausting air from a grow
facility can be very potent and may be frowned upon by
neighbors or local building officials. It would most likely
be required that an air scrubber or other form of charcoal
air filtration is installed to eliminate the odors from
leaving the building or space. In return, fresh air will need
to be brought back into the building and conditioned to
accommodate the quality of the plants and condition of
the facility. Keeping in mind to accommodate outside air
temps from -20 to 100+ degrees.
Building Shell: The building shell will need to be properly
insulated with an adequate vapor barrier to accommodate
the wide range of outside air temperatures and high
humidity levels within the building.
Electrical: because of the excessive high load from the
grow lamps and required mechanical equipment, it will
be likely that a larger service will need to be brought in
to any facility considering a grow lab.
Water: the water may be treated, tempered and pumped
out to the grow rooms. The water service will need to be
adequately sized to accommodate the size of the grow
facility.
Building Security: this is probably one of the greatest
threats. People will be dumpster diving looking for one
forgotten bud. 24-hour onsite security may be required
with controlled access to certain areas of the building.
Limiting vendor and guest access to restricted areas of
the facility by strategically designing or laying out the
mechanical systems. Keeping all mechanical systems in
the building to prevent tampering or possible building
access through a piece of equipment.
Design: work through an MEP engineer who is familiar
with this type of environment and understands the
concerns and restrictions that are faced with this type
of facility. The electrical and water service to an existing
facility most likely will not support a grow operation.

•

Do not let a traditional GC or MEP contractor influence
decisions of something they are not familiar with. Most
likely, a prospective tenant will think they have all the
answers with a cheap solution and cheap vendors that
will put the building and building owner at a great risk.
Consider a stand-alone single tenant facility before
multi-tenant with close neighbors and high traffic.
Insurance: you may want to require your tenant to have
crop insurance. You will also want to check with your
carrier to ensure you’re covered under your current
building policy or you may need to upgrade to include
cannabis/hemp.

If the rewards outweigh the risks for you, hemp and medical
marijuana growers can be desirable tenants willing to pay
top-dollar rents.

July 2019 New Members - Welcome!
Tyler Monson, Wildamere Capital Management
Stacy Vasend, Hyde Development
Michael Montague, CBRE
Peter Bannon, City Center Real Estate Services
Tom Gust, Tierney Brothers Inc.
Jason Thomas, Frauenshuh Inc.
Tin Hean, Accesso Services LLC

Industry Insights Sponsors...
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WATERFORD INNOVATION CENTER - AN
INTERNATIONAL TOBY WINNER!
Written by: Alison Donohue, Duke Realty
Waterford Innovation Center is a 134,384 square foot, stateof-the-art office/warehouse building, built to suit Intereum,
Inc. The building is strategically located at the northwest
corner of Highways 169 and 55 in Plymouth, Minnesota. Prior
to the building’s construction in 2016, the site was one of
few remaining in the City of Plymouth. The City of Plymouth
wanted to ensure that the development of the site would
be aesthetically capable with the surrounding area, namely
505 & 605 Waterford Park, two Class A multi-tenant office
buildings located directly across Waterford Pond from the
site. When Duke Realty landed a deal with Intereum, Inc., a
Plymouth-based company that desired to remain in the City
and grow its job base, the main challenge they faced was
designing an office/warehouse building that looked and felt

like a multi-story office building.
To accomplish this, Duke Realty ensured that Intereum’s new
facility looked more like an office building by installing twostory high spandrel glass. And though the building includes
a truck court and dock doors, they are minimally visible on
only one side of the building and screened with landscaping.
The installation of native grasses, flowing perennials and
trees provides an ecologically diverse and environmentally
friendly landscape. In addition to the aesthetic requirements,
Duke Realty had to meet rigorous storm water regulations
and created a pro-active plan for soil corrections and
moisture sensitive soils prior to construction.
Even though Waterford Innovation Center is an industrial
building, it contains an abnormally high percentage of office
space with 38,239 square feet for office and showroom
space. The new facility allowed Intereum to condense four
warehouse facilities into one, creating operation efficiencies.
It provides private offices, collaboration space, and serves as
a premier showroom for Intereum’s products and services.
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Intereum is the only certified Herman Miller dealer in
Minnesota, and they specialize in office furnishings, space
planning, design, and audio visual solutions. The space
embodies Intereum’s “Living Office” philosophy by visibly
demonstrating the confluence of contemporary furnishings,
collaboration space, modular walls, and audio visual
technology.
The buildout for Intereum offers some unique features not
typically found in an industrial building. The office space has
an open ceiling concept; a large format acoustical ceiling tile
grid is hung overhead, but is gasketed around the outside,
exposing the metal roof deck throughout the office area.
Radian heating is supplied along exterior walls in the office
space and supplements heat from the roof top units, which
helps to regulate temperatures along the spandrel glass.
Intereum’s enclosed office and conference rooms feature
a Crestron automated lighting and environment control
system. The collaboration and open office
spaces are equipped with wireless lighting
controls and daylight sensors that dim or
turn off fixtures near windows, allowing
natural light to brighten the space. All of the
office and exterior light fixtures contain LED
bulbs for energy efficiency.
Sustainability and energy efficiency are
a priority for operations at Waterford
Innovation Center. The building is
constructed with energy efficient precast wall panels and roofing material. The
property’s native grass landscaping reduces
the need for any extra mowing and irrigation,
which the janitorial staff and window
washers utilize green cleaning products
to reduce harsh chemicals entering the
environment. Intereum employs a rigorous
recycling program both at the building and
when installing products in the field, and
the property management team continues
to look for new ways to bring sustainable best practices
into managing the building and the rest of Duke Realty’s
portfolio. Waterford is a BOMA 360 performance building,
and most recently won the International TOBY Award in the
Industrial Office category!

