Quarter Two - April 2019

In this Issue...

Enhanced Contributor

Will We Continue to Recycle? We Hope So - But Read Up to Stay in the Know! (p. 1)
Member Spotlights: Thom Cowhey (p. 2)
Exploring Generations - Who’s in the Workplace? (p. 3)
Native Grasses - Reduce Maintenance Costs & Be Green! (p. 4)
Pets - A Different Breed of Tenant (p. 5)
Do you want your company’s logo on the front page of this newsletter each month for
three months at a time? This is a great opportunity to share what your company does
and how you can help our Property Managers. Click here to view our advertisement
contract. If you have any questions, please reach out to Mackenzie at ML@bomampls.org.

WILL WE CONTINUE TO RECYCLE? WE HOPE
SO - BUT READ UP TO STAY IN THE KNOW!
Written by: Tom Heuer, Aspen Waste Systems & Julie
Samuelson, Cushman & Wakefield
CHINA AND AT HOME - QUALITY OF RECYCLING STREAM
IS IMPACTING REVENUE
In recent months, new challenges to our building’s recycling
programs have become apparent. Over recent decades,
great strides have been made in the types of recyclable
materials collected, ease of commingling and the overall
volumes generated. However, beginning last year, a portion
of materials recovered in the recycling stream have become
unwanted. The US had been shipping a large percentage
of its lower grade processed recyclables overseas for
further sorting to gather additional, harder to capture
materials. China was the primary recipient and processor
of these recyclables. China determined there was too much
contamination and that they were ultimately landfilling the
world’s waste and would no longer accept “dirty” recycling
loads.

Now that China is out of the market with stringent new
requirements on the quality of material delivered, a
glut of lower grade recyclables develop in the United
States. Domestic processors have become overrun with
material they can no longer easily or affordably market to
manufacturers of new products. When they are unable to
market this material, they have been forced to either store it
or landfill this product at great additional cost.
Historically, there were modest rebates paid for the mixed
recyclables collected from generators. In the last year, the
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rebates have completely disappeared. Processors in the
Twin Cities started charging for the delivery of recyclables.
While initially the charges were small, in recent months some
facilities have charged up to $75 per ton. This is significant.
The economics of your building’s recycling program were
predicated on the hauler profiting from the sale of your
recyclables to offset the transportation and collection costs.
All have been asked to pay more to sustain the recycling
programs in form of monthly service price increases and
additional processing fees.
CONTAMINATION OF PLASTIC BAGS IS THE PRECURSOR
TO CHANGES IN RECYCLING. ITS UP TO US TO MEET THE
CHANGING NEED FOR CLEANER RECYCLING STREAMS
Many building managers are hearing from their respective
haulers, that practices that were once common and universal
in their recycling program are no longer acceptable. Most
of our areas processing centers no longer accept plastic
bags. Plastic bags clog up the sorting wheels and slow
down the process. Also, the shredded plastic bags end
up in the recycling stream and further degrade the quality
of the material that need so to be processed and sold. All
recyclables from your building
should be emptied in the
collection containers in a loose
form. Some customers utilizing
plastic bags are also receiving
“contamination” charges from
their haulers. If you have some
questions about the specifics
of your building’s recycling
program, reach out to your
hauler for clarification and the
latest details.
The Twin Cities are handling this
recycling predicament better
than other markets nationally.
Some markets have actually
discontinued their recycling
programs altogether due to high
costs and logistical constraints.
With
our
governmental
and
commercial
sector’s
commitment to recycling, we
have better infrastructure in
place than most. This is however
a global situation that even with
our strong commitment to recycling and sustainability
we will face evolving challenges locally. Unfortunately,
the headwinds in the recycling world do not appear to be
abating any time soon. n

CLICK HERE FOR MORE INFORMATION
ABOUT HOW YOU CAN ADVERTISE
YOUR COMPANY IN THIS PUBLICATION!

MEMBER SPOTLIGHT: THOM COWHEY
Written by: Deb Kolar, Accesso Services, LLC
Thom started his career at the
IDS Center in 1972, as a security
officer with IDS Properties.
Just a young guy, here from
Detroit, Michigan, at the start
of the boom in development of
downtown Minneapolis.

6th graders through the property each summer. This is
an excerpt from a recent message I received from Bruce
Pap, the organizer of the Summer Academy, “He is such
an honorable man. I have always had so much respect for
Mr. Cowhey and appreciated all he has taught my Summer
Academy students over the past 30 years. My students
always loved to listen to him as he gave us a wonderful tour
of the beautiful IDS Tower and shared his knowledge of the
history and architecture of the awe-inspiring IDS. He was
always so good with the kids. They loved him and the time
they got to share with him.”

He has held several positions
within the property as security
officer, security control operator,
cleaning supervisor to his
present position of Operations Manager. He has been here
to experience all of the property’s redevelopment over the
past 47 years.
Thom received his RPA in 1980 at the Annual Conference in
Detroit. Fittingly, the keynote speaker at the conference was
Philip Johnson, the architect of the IDS Center.
Thom’s Highlights: The highlight of his career was meeting
President Bill Clinton in 1994, when he made a speech in the
Crystal Court. Coordinating secret service, tenant access
and event access was quite the challenge.
Thom would like his legacy to be that he always treated
people fairly and with respect. Well, I have to say, as someone
who has had the privilege of working with him over the past
20+ years, he has never wavered from those core values. n

Industry Insights Sponsors...

Thom’s most memorable moment: Thom says the most
memorable moment for him was 9/11. It changed the way
properties operate. Security took on a whole new meaning,
in the years since, property professionals who once just
had to train tenants on safety as it relates to fire/weather
emergencies, now have to worry about acts of violence.
What Thom will miss the most: He is most proud of being
part of a team (which has changed over the years) that has
always worked hard to keep the IDS Center the industry
leader. He said “...(I am) always proud that we did it the right
way.”
Giving back: He has been engaged with the Summer
Academy for many years and has toured 20 to 25 5th and

Page 2

EXPLORING GENERATIONS
Written by: Tom Klaers, Clean Response
Currently, there are four generations in the U.S. workplace,
with Generation Z being the newest and largest generation.
Insight into the differences in generations can help us all get
along better - at work and everywhere else.
BABY BOOMERS
Years Born: 1944 - 1964
Generation Size: 76 Million
Shaping Events: Post WWII optimism, the Cold War, the
generation gap, Vietnam war, civil rights movement, and
television.
Technology & Media: Highest consumers of traditional media
like television, radio, magazines, and newspaper. Also, up to
90% may have a Facebook account.
Characteristics: Boomers grew up in a time of dramatic social
change, that seemed to come in waves. The influence of
Rock & Roll music, the Kent State massacre, and integration
changed Baby Boomer’s impression of authority figures.
Being the first generation to grow up with television and its
advertisements left Boomers wanting more. The messages
marketers sent gave them a sense of generational
distinctiveness. Television influenced political views and
lifestyles.
Finance: This generation prefers to go into a bank to do
transactions, though trust in financial institutions today can
be suspect. Unexpectedly, this generation is experiencing
the highest growth in student loan debt (from their children
and grandchildren). They have a belief that you should take
care of your children enough to set them on the right course,
but do not plan on leaving any inheritance.
GENERATION X
Years Born: 1965 - 1979
Generation Size: 82 Million
Shaping Events: End of the Cold War, the rise of personal
computing, and feeling lost between the two huge
generations.
Technology & Media: Gen X still reads newspapers and
magazines, listens to the radio, and watches about 165 hours
of TV per month. However, they are also digitally savvy and
spend at least seven hours a week on social media.
Characteristics: The divorce rate doubled during the birth
years of Gen Xers. They had increased time without parental
supervision. As a result, they are independent, resourceful,
and self-sufficient. The music of the era was Punk Rock and
Grunge, and they grew up watching MTV videos. The music
influence on this generation caused a disdain for authority
and structure. They were sometimes characterized by Baby
Boomers as slackers, cynical, and disaffected.
Finance: Since they are digitally savvy, Gen X will do some
research and financial management online, but still prefer to
do transactions in person.
GENERATION Y - MILLENNIALS
Years Born: 1980 - 1994
Shaping Events: The Great Recession, the technological
explosion of the internet and social media, and 9/11.
Technology & Media: 95% still watch TV, but Netflix edges
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out traditional cable as the provider. The generation is
extremely comfortable with mobile devices, but 32% will still
used a computer for purchases. They typically have multiple
social medial accounts.
Characteristics: Determining the defining characteristics of
Millennials is more difficult than for other generations. Some
studies say Millennials are confident, tolerated, entitled, and
have a disdain for wealth. Studies also show Millennials to
be experiential, preferring to spend on experiences rather
than things. Millennials are politically liberal, and to be
more interested in political affairs related to social justice
issues, rather than fiscal or foreign policy issues. Workplace
characteristics of Millennials are a work-life balance, a flat
corporate structure, and social consciousness.
Finance: Millennials have less brand loyalty than previous
generations. They prefer to shop product and features
first and have little patience for inefficient or poor service.
Because of this, Millennials place their trust in brands with
superior product history such as Apple and Google.
GENERATION Z
Years Born: 1995 - 2015
Generation Size: Roughly 25% of the population, the largest
generation ever.
Shaping Events: Smartphones, social media, never knowing a
country not at war, and seeing the financial struggles of their
parents and older siblings caused by the Great Recession.
Technology & Media: The average Gen Zer received their first
mobile phone at age 10.3 years, and was the first generation
to have the internet readily available at a young age. Many
of them grew up playing with their parent’s mobile phones or
tablets. They have grown up in a hyper-connected world, and
the smartphone is their preferred method of communication.
On average, they spend at least three hours a day on their
mobile device. Gen Z uses the internet and apps as learning
tools much more than previous generations.
Characteristics: Generation Z are often children of Generation
X, but they also have parents who are Millennials. Gen
Zers consider themselves innovative, independent, and
entrepreneurial. Generation Z self identifies as being loyal,
compassionate, thoughtful, open minded, responsible,
and determined. They see their peers as adventuresome,
spontaneous, competitive, and curious; a dramatic difference
in how they see themselves versus how they see their peers.
Frequent use of social media could be a factor in how they
see themselves compared to others in their generation. Gen
Z has lower teen pregnancy rates, less substance abuse,
better on time graduation rates, and wear seat belts more
consistently. A 2016 U.S. study found church attendance
for Gen Z during young adulthood was notably higher than
any of the three previous generations. Generation Z is
often thought as more educated and better behaved than
preceding generations, though more stressed as depressed
as well.
Finance: This generation has seen the struggle of Millennials
and has adopted a more fiscally conservative approach.
They want to avoid debt and appreciate accounts or services
that aid in that endeavor. Debit cards top their priority list
followed by mobile banking. Over 50% have not entered a
bank branch in at least three months. n

NATIVE GRASSES - REDUCE MAINTENANCE
COSTS & BE GREEN!
Written by: Jennifer Hengel, Prairie Restorations, Inc.
Native grasses and plantings might seem like an unlikely
resident in a parking lot, around a business, or in a residential
housing development. Although an unbroken sea of prairie
grasses in a nature preserve is beautiful and needed for large
and small wildlife alike, urban and suburban areas are also
a welcome site for grasses to people and smaller wildlife.
There are many benefits to utilizing native grasses and other
native species in human occupied areas.
Native grasses are a wonderful option for both urban and rural
landscaping. Unlike traditional sod grass, they do not require
fertilizer or other mineral inputs. Mowing requirements are
minimal, and typically consist of one mow in the early spring
to mulch up the previous year’s growth. Native grasses are
exceptional at holding soil in place and providing erosion
control once established. This makes native grasses a great
option for steep or otherwise unmowable areas. Native
grasses are often utilized in rain gardens to help with
stormwater infiltration, reducing runoff. Watering demands
are much lower and are usually not needed, as the deepreaching roots make these plants very drought tolerant.

The reason native grasses are drought tolerant and require
very little care is largely due to the fact that these species
are adapted to the local environment. These species
evolved over thousands of years to make the best use of
their surroundings. Choosing species that not only work for
property needs, but also work for local conditions is key. If
you have an upland dry area, choose grasses that tolerate
dry conditions. If there is a low area that is wetter, choose
grasses adapted to wet conditions. Maintenance needs go
down if species are chosen that fit with local conditions.
Plants installed in the proper location will be healthier, more
visually appealing and ultimately persist for longer periods.
Maintenance of native plantings are typically less than
traditional sodded areas. There is very little mowing,
fertilizing, and watering required. In a given growing season,
maintenance of these landscapes typically entails three

to four visits a year to monitor and control invasive and
undesired weed species within the planting. A dormant mow
in the spring to help restore nutrients to the soil and remove
dead stems is often performed. Every few years, a prescribed
burn can be performed on certain plantings to help recycle
nutrients and reinvigorate the planting.
Most people think of native wildflowers when they talk about
pollinators. Native grasses, however, also provide services
to pollinators. Many species of pollinating butterflies and
moths use grasses as host plants. Their larva feed on the
grass species, then turn into adults that then visit flowers
for nectar. Include native wildflowers, and the benefits to
pollinators and other wildlife increase dramatically. Native
grass species also support other wildlife. Many bird species
eat the seeds of grasses, or use bunch grasses as nesting
spots or nesting materials. In the winter months, many
native grass species stay standing, which provides much
needed cover birds and other prey species. Many small
mammals live in areas of native plantings, and provide food
for predators such as hawks.

One of the wonderful things about native grasses is that
there are so many different species to choose from. Each
species has its own unique characteristics, which can add
visual appeal to any landscape. There are bunch grasses,
tall or short grasses, grasses that tolerate full sun to shade,
grasses that turn beautiful bronzes, purples, and reds in
autumn, and species that produce unique seed heads. In
areas where lower growing plants are needed or desired, or
there is a very shady area, sedges can be an excellent choice.
They are closely related to grasses, and add the same visual
appeal and benefits to wildlife that grasses do.
Native grasses can be a wonderful addition to urban and
suburban areas alike. With the visual appeal for clients and
visitors, the need for less water and maintenance, and the
benefits to wildlife that live in the area, native grasses can
be a win-win. Adding native wildflowers to the mix will only
increase the benefits. n
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PETS - A DIFFERENT BREED OF TENANT
Written by: Audrey Janzen, The Excelsior Group
Currently, on any given day we have at least 10 dogs who call Colonial Warehouse their home away from home and all in
all, it is an improvement to the tenant’s experience. For our program to be successful, we start by writing in the expectations
into tenant leases. By doing this, we’re laying the ground rules and giving Property
Management the tool to enforce nuisance items before they become an issue. Items
that are addressed in advance range from how many animals are allowed in the
space, types/breeds, leash expectations in common areas, damage/injury as a result
of their occupancy and of course designated “relief” areas.
Damage and Injuries caused by pets are probably most Property Manager’s main
hesitation in going “Pet Friendly” and as mentioned, it is highly recommended this be
clearly addressed in the lease. In some cases, you could ask for additional insurance
or higher limits from this tenant to ensure incidents involving the animal would be
covered. Other precautionary measures are enforcing leash rules when the animal is
outside of the tenant space and requiring the animal be constantly supervised by the
owner or designated individual.
At Colonial Warehouse, we do allow other types of animals, but to date, our furry
friends have only been dogs. The dogs themselves are just as recognizable and a
part of the building community as the people. Many of them even partake in our various tenant events, such as attending
breakfasts or happy hours held in our Tenant Lounge. As a management staff, we have become accustomed to this and
make sure we include dog friendly treats as part of our menu. This is another way we have been able to enhance the tenant
experience as the dog owners are very appreciative of the extra attention given to them. n

May Meetings & Events
May 1, 2019 | Emerging Leaders Council Volunteer Event - Lend-a-Hand with Ronald McDonald House Charities
May 2, 2019 | BYP Class - Repositioning a Building
May 8, 2019 | Engineers Social at 56 Brewing
May 16, 2019 | BOMA Ed Session - Safety in the Workplace
May 16, 2019 | BYP Graduation - Golf Outing at Town & Country Club

Save the Date
July 22, 2019 | BOMA Golf Tournament @ Bunker Hills Golf Club

ARE YOU INTERESTED IN JOINING A BOMA
COMMITTEE? CLICK HERE TO FILL OUT THE
COMMITTEE INTEREST FORM. PLEASE SEND
FORM TO MEMBERSHIP@BOMAMPLS.ORG
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Thank you to the Communications Committee for
their efforts in putting this newsletter together!
Chair - Kristin Longhenry, Wildamere Capital Management
Board Champion - Deb Kolar, Accesso Services LLC
Cindy Auld, Xcel Energy
Ben Calendine, Parsons Electric
Lynette Dumalag, JLL
Kelly Jameson, St. Cloud State University
Tom Klaers, Clean Response
Derek Rahm, Zeller Realty Group
Samantha Shimak, Accesso Services LLC
Tara Steinkraus, Duke Realty
Ben Yarbrough, Colliers International
Staff Liaison - Mackenzie LaSota, BOMA Greater
Minneapolis

